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ABSTRCT

The study was conducted to identify the influences of physical service scape L0 1L on of | (S al moderating effect of customer sensitivity (pleasure) to physical service scape and revisits in
customers who visited Jeju Territory's gallery cafeterias. As the result of the study, f|rst the factors of physmal service scape of Jeju Territory's gallery cafeterias were defined as six factors, i.e. cleanness,
attractiveness, convenience, equipment, space, and comfort. Second, the influence of physical service scape of Jeju Territory’s gallery cafeterias to intention of revisit was found that space (0.326) and
cleanness (0.294) gives positive influences to revisits at p<0.05 of significance level. Sufficient spatial seat arrangement, sufficient distance between chairs and tables, and sufficient space of seats was
found to give the largest influence to revisit and, also, cleanness was found to be able to enhance revisit of customers. This result was consistent with that of preceding study conducted by Lee So0—jin
(2018). Third, in this study, in terms of relation between physical service scape of Jeju Territory’s gallery cafeterias and revisit, moderating effect of customer sensitivity was found to increase as
.585—.621—.637 indicating positive moderating effect of customer sensitivity and space of physical service scape was found to have moderating effect to space (B=.701, t=2.865) and revisit at .005 of
significance level. The moderating effect of customer sensitivity was same with the results of preceding studies conducted by Lee Yong—cheol, et al. (2016) and Lee Seon—kyeong (2016). Therefore, it was
found in this study that physical service scape of Jeju Territory's gallery cafeterias is an important factor to influence between customer sensitivity and intention of actions through actual proof analysis and
this study is meaningful in the respect that it was suggested that customer feeling, i.e. customers’ pleasure, through physical service scape is an important factor to cause revisit is suggested through actual

proof analysis.
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Fig. 1. Research model.
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